
56 In-Stream 

Video Ad 

Scripting Ideas 
 

1. Length of in-stream video = 90 sec-

onds maximum. 

2.Shorter is better, but you MUST ef-

fectively make yr case. 

3. 75 written words = 30 seconds of 

spoken commercial. Word count:  

http://www.countofwords.com/ 
 

Questions To Help 

Script Your Video Ad 
4. What is yr end goal? 

5. What are you promoting?  

6. Ideal customer? (Middle aged stay-

at-home moms, divorce attorneys, etc)  

7. Target audience? Age, sex, income, 

location, interests, buying habits, etc. 

8. Demographics of target market? 

 http://alexa.com/ 

 http://quantcast.com/  

9. Where does yr mkt hang out?  

10. Check a high traffic website in yr 

niche to evaluate yr market.  

11. Popular trends in yr mkt? Learn to 

relate to them, “talk the talk”. 

12. People buy from people they trust. 

So relate to them. 

13. #1 problem yr product or service 

solves for them?  

14. Action for yr customer to take?  

15. Click here to _______ (learn more, 

subscribe, visit our site, etc)  

16. What benefits does viewer gain 

from taking yr desired action?  

17. What happens after they click? 

18. Testimonials of ppl who solved 

their big problem using yr product 

19. What stats measure success?  

20. How to track results?  

21. Budget? 

22. Deadline? 
 

Study The Competition 
23. Where do they advertise?  

24. What advertising do they repeat? 

(It’s working for them.) 

25. What other options do consumers 

have to solve their problem?  

26. What benefits set yr product apart 

from competition? 
 

Define Their BIG Problem 
27. Describe their problem better than 

they can so they see you as authority  

28. List big pain points yr target audi-

ence will recognize.  

29. Is not being able to sleep at night 

affecting yr performance at work?  
 

Your Hook? 
30. Hook = headline = #1 selling pt, 

most relevant benefit to target mkt. 

31. Quick impact. State hook in 1 

sentence. Yr entire commercial effec-

tively communicates that sentence. 

32. Viewer fully understands ad by 

reading or hearing hook. 
 

Prequalify Viewer 
33. Get attention of yr target market  

34. Turn away non-targets 

35. Hook can be a loaded question to 

point out yr target market’s problem. If 

they have this problem, you get their 

attention. If not, they’re gone.  

36. Do you, like millions of others, 

suffer from (insert problem)?  

37. Drill into the pain. 

38. Have you been searching forever 

for a way to get more traffic to your 

online videos so your business can get 

the exposure it deserves? 
 

Tell Them To 

Click For Solution 
39. If viewer clicks < 30 seconds, you 

don’t pay.  

40. Click here now to learn how you 

can naturally solve (problem).  

41. Deliver what you promise.  
 

Educate Them on 

Your Solution 
42. Focus on audience, not yr product. 

43. Address their problem, then edu-

cate them on yr solution 

44. Result? They relate to the prob-

lems that result from not having yr 

product, and know there is help 

45. There are actually 3 simple exer-

cises that will help you sleep the whole 

night through. All you have to do is 

click this vid now! 

46. Did you know there is an easy to 

follow system that is 100% newbie & 

veteran friendly, guaranteed to get yr 

video ranking on the first page in just 

4.75 hours? 

47. Mention bonuses or additional 

content on yr site or channel.  

48. We have created an entire YT 

Channel/Blog filled with information 

on Video SEO & how you can get yr 

video to rank quickly, so click here 

now to check it out. 
 

What Happens 

When They Click? 
49. Click now to watch a video that 

shows the 3 simple exercises to relax 

your mind & allow you to fall asleep 

quickly & sleep the whole night thru.  
 

Extended Call to Action 
50. Once you tell the viewer what you 

have to say, give them 10‐15 seconds 

of Click Here on the screen, so they 

either click yr ad or skip the rest.  
 

Script Your Commercial 
51. Guide viewer thru the buying pro-

cess. 

52. Edit. Make it simple, easy-to-

follow, short, to the point.  

53. Find a way to insert urgency. 
 

Produce Your Video 
54. Find a quality spokesperson for 

your in-stream video: Search “Spokes-

person” at http://fiverr.com/. 

55. Supply spokesperson w/ graphics, 

music, and/or slides, if you want. 

56. Use higher priced gigs. Profit mar-

gins are already great with video pro-

duction. Quality is key. 
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